FACULTY OF
HUMANITIES
AND SOCIAL SCIENCES

1AD.3 SIUALDYAVDITIYIV

Course Specification

0105353 NANTIUNLABNINITTOAILTINGYNS

Special Event for Strategic Commmunication

A<

‘5’1sﬁsmuLﬂudfmwﬁwawﬁngmﬁmﬂmamﬁ’msﬁm
dg1uvnAfEns
nangnsuIuU3e w.A.2562
AMZNYBEANEASLATEIANANENS

UNIINY1YNNEU



vaaail 1 dayanaly
1. 5% Yeseiv Swauniiein sedviidesFeuninoy sedviiGeundeuiu
HAZANDEUIYIIEIYN
0105353 AanssuilAwilonsaeansidanagns 3(2-2-5)
Special Event for Strategic Communication
yswiv : ludl
wnAnfieatunsinfanssufivay mnuddy sesrUszneukazUsTnnves
Aanssufiey adanisianssuiiAmwiienisdedenagnsdniuasnns s
U3NNT uATATIAUA NSEUIUMTIRLazUSIsians TRy 35nsUssiiung
waznUfun
Concepts about special events, elements and types of special events;
special events for corporate media, services and brands, processes for
organizing and managing special events; evaluation method and practice
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- Sponsorship

- Seminar

-Entertainment and Festival
-Corporate Event

-Association, Convention, and
Exhibition

- CSR
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