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Digital Marketing Communication
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Concept, definition, planning process; marketing communication;
relationship between communication and marketing, marketing

communication tools of various types; measurement and evaluation.
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Kotler, P., & Armstrong, G. (2018). Principles of Marketing (17th ed.). Pearson.

Kotler, P., & Keller, K. L. (2015). Marketing Management (15th ed.). Pearson Education.
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