[ HUSO-TQF5 U3uuys #l.8. 2566 ]

FACULTY OF

HUMANITIES
AND SOCIAL SCIENCES

1AD.5 F1PUNANITANUUNITVDITIEIVT

(Course Report)

0105221 NANNISIAYUILALNITUSSVIEUNUS

Principles of Advertising and Public Relations

5'1a%mﬁnﬁudfawﬁwawé’ngmﬁmﬂmamﬁ’meﬁm
fudrnisdeannisaaiaLazienda
nangnsuTuUse w.a.2567
AMZNYBEANEASLATEIANAENS

UNRIINY1YNNEU



a1 dayanaly

1. 5%d Yomeiv Srwauniaein MedviidesSeuinteu MedviiSeuniouiu
WAZANBSUNYIIYIYT
0105221 wannslawaIwaznIsUTEBIRUNUS 3(3-0-6)
Principles of Advertising and Public Relations
YINIY : (63
AUA : (613)
WIAA N8 Aeafunslawan N5EUIUNIT NIINUEY LagUNUIMTDS
N15laYUNRDFIALLAZLATYENY ATIUYNIY NENN1T NTEUIUNTT NquUIvune
\n30sile nagnd waznaianisuszuduiug 93esssuvesdnluwminaszin
Uszadunus
Concepts and theories of advertisement. Procedures, planning, and
roles on society and economics of advertisements. Meaning, principals,
procedures, target group, tools, strategies, and technics of public relations.
Ethics of advertisement and public relations practitioners.
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