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ORAL COMMUNICATION IN HIGHER EDUCATION
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: Listening to messages, stories, conversations; expressing opinions in
English; communicating orally in higher education and professional
contexts.
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1.1 To develop students’ ability to communicate effectively in academic and professional

spoken English.

1.2 To build confidence and fluency through structured oral communication practice.

1.3 To understand and apply commmunication principles, including pronunciation, rhythm, and

audience adaptation.

1.4 To demonstrate appropriate communication in diverse contexts, including storytelling,

online meetings, and interviews.

1.5 To be able to demonstrate that they are responsible for their studies and able to work

with other people appropriately.
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Week Topic/Brief description Hours Class activities/ Lecturer
Lecture | Practice Materials

1 Course Introduction 2 2 - Lecture John
- Overview of course objectives, - Group discussion Vencent
course details, course content, - Course handbook Madejanon
activities, quizzes, and grading - Video Clips
distribution, and expectations - PPT
- - Video Clips

2 Unit 1: Foundations of Oral 2 2 -Lecture John
Communication -Group discussions Vencent
1.1 Introduction to Oral -Communication Madejanon
Communication diagrams
1.2 The Communication -Student
Process presentations
1.3. Models of Communication - Course handbook

3-4 | Unit 2: Sounds, Stress, and | 4 q - Pronunciation Dirills, | John
Rhythm -Audio-Video Vencent
2.1 Understanding  Spoken Materials Madejanon
English -Phonetic Games
2.2  Common Pronunciation -Course handbook
Challenges for Thai Speakers

5 Unit 3: Active Listening and | 2 2 - Lecture John
Feedback - Course Handbook | Vencent
- 3.1 What is Active Listening? - Short Role-Playing | Madejanon
- 3.2 Key Elements Exercises
- 3.3 Types of Feedback - Handouts
- 3.4 Listening Barriers - Case Studies,
-3.5 Strategies for Effective - Listening Tasks,
Listening and Feedback - Feedback Practice,




Hours Class activities/
Week Topic/Brief description Lecturer
Lecture | Practice Materials
6 Quiz 1 2 2 - Test Paper John
Coverage: Vencent
(Units 1-3) Madejanon
7-8 | Unit 4: Public Speaking Skills for | 4 4 - Lecture John
Professionals - Group Discussion Vencent
- 4.1 What is Public Speaking? - Course Handbook | Madejanon
- 4.2 Structure of an Effective - Video Clips
Speech - PPT
- 4.3 Delivery Techniques - Script
- 4.4 Audience Analysis -Ted Talk Analysis
- 4.5 Overcoming Speaking
Anxiety
9 Speech Delivery + Peer |2 2 -Speech  Prep and | John
Evaluation Delivery, Vencent
-Peer Evaluations, Madejanon
10-11 | Unit 5: Interpersonal 4 4 -Lecture John
Communication -Group discussion Vencent
- 5.1 Interpersonal -Handbook Madejanon
Communication -PPT
- 5.2 Key Elements of -Video clips
Conversation - Mini Debates,
- 5.3 Expressing Opinions - Conversations,
- 5.4 Formal and Casual - Role-Plays
Communication Styles
- 5.5 Practice Activities
12 | Quiz 2 2 2 - Test Paper John
Coverage: Vencent
(Units 4-5) Madejanon




Hours Class activities/
Week Topic/Brief description Lecturer
Lecture | Practice Materials
13 Unit 6: Telephone and Online | 2 2 -Live Simulations, John
Communication Etiquette -Etiquette Review, Vencent
- 6.1 Importance of Etiquette -Scripted Calls Madejanon
- 6.2 Common Forms
- 6.3 Key Principles
- 6.4 Common Mistakes
- 6.5 Practice Activities
15 Unit 7: Professional Storytelling: | 2 2 -Story Crafting John
Crafting Your Personal Brand Workshop, Vencent
- 7.1 Introduction to Storytelling -Brand Pitch, Madejanon
- 7.2 Role in Branding -Final Presentation
- 7.3 Narrative Elements
- 7.4 Structuring Stories
- 7.5 Practice Activities
16 | Final Project: Storytelling & | 2 2 - Feedback forms John
Personal Brand - Rubrics Vencent
Madejanon
17
Final Exam
Total hours 32 32
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) Types of Weeks of
No. Topics of assessments Scores
assessments assessments
1 Course objectives:
1.1 To develop students’ ability to | Assignment 1: Week 3 10
communicate effectively in Communication
. . Model & Week 6 10
academic and professional spoken
Pronunciation
English.
Practice
Quiz 1: Quiz 1: Units
1-3
1.2 To build confidence and fluency | Speech Delivery + | Week 9 15
through structured oral Peer Evaluation
communication practice.
1.3 To understand and apply Quiz 2: Unit 2-3 Week 12 10
communication principles, including
pronunciation, rhythm, and Telephone & Week 14 10
audience adaptation. Online
Communication
Role-plays
1.4 To demonstrate appropriate
communication in diverse contexts, Week 16 20




) Types of Weeks of
No. Topics of assessments Scores
assessments assessments
including storytelling, online meetings, | Final Project:
and interviews. Storytelling &
Personal Brand
1.5 Students demonstrate that they
Whole 10
are responsible for their studies and
Semester
able to work with other people Attendance and
appropriately. Participation
2 Final Exam Written Exam Week 16 15
Total score 100
Wmsdansa M Sanaei (FIX-Rate)
[ ] 8anqu (T-Score)
NININUAYIIATHUUVDINTA
Splo} A B+ B C+ C D+ D E/F
YWASWUY | >80 | =75 | >70 | =265 | 260 | =55 | =50 | =0
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Books

Adler, R. B., & Elmhorst, J. M. (2012). Communicating at Work: Principles and Practices for
Business and the Professions (10th ed.). McGraw-Hill.

Beebe, S. A, Beebe, S. J., & vy, D. K. (2019). Communication Principles for a Lifetime (6th ed.).
Pearson.

Guffey, M. E., & Loewy, D. (2018). Business Communication: Process and Product (9th ed.).
Cengage Learning.

Hamilton, C. (2014). Communicating for Results: A Guide for Business and the Professions (10th
ed.). Cengage Learning.

Lucas, S. E. (2015). The Art of Public Speaking (12th ed.). McGraw-Hill Education.
Academic Journals

Fisher, W. R. (1984). Narration as a Human Communication Paradigm: The Case of Public Moral
Argument. Communication Monographs, 51(1), 1-22.

Super, D. E. (1990). A Life-Span, Life-Space Approach to Career Development. In D. Brown & L.
Brooks (Eds.), Career Choice and Development (2nd ed., pp. 197-261). Jossey-Bass.



Theoretical Sources

Shannon, C. E., & Weaver, W. (1949). The Mathematical Theory of Communication. University
of Ilinois Press.

Schramm, W. (1954). How Communication Works. In W. Schramm (Ed.), The Process and Effects
of Mass Communication (pp. 3-26). University of Illinois Press.

Barnlund, D. C. (1970). A Transactional Model of Communication. In K. K. Sereno & C. D.
Mortensen (Eds.), Foundations of Communication Theory (pp. 83-102). Harper & Row.
Websites and Online Resources

National Coffee Association USA. (2023). National Coffee Data Trends. Retrieved from
https://www.ncausa.org/

TED Talks. (Various Years). Inspirational Talks. Retrieved from https://www.ted.com/talks

Al Assistance

OpenAl. (2025). ChatGPT-4. Retrieved from https://openai.com/chatgpt

QuillBot. (2025). Paraphrasing and Proofreading Assistance for Academic Writing. Retrieved from
https://quillbot.com/



