FACULTY OF

HUMANITIES
) AND SOCIAL SCIENCES

1AD.3 SIUALDYAVDITIYIV

Course Specification

sWadYn 0102435 Aan1siedeny

(Social Enterprise)

iﬂ813%ﬂﬁt’t‘]udqwﬁwawé’ngmﬁaﬂmamﬁ’me’ﬁm
AU VINTUIMTHAT AU YUY
nangasuuUge w.A.2564
AMZNYBEANEASLATEIANANENS

UNIINY1aYNNEU



a1 Yayanaly

1. 5¥a Fomedn Sruaunmiaedn Meduiidaieuandeu sedniiGeundoudiy
LAZAID5 UL IIUIYN
0102435 AansHiedenn 3(2-2-5)
Social Enterprise
Ysiy : il

g : il

aanduan anuddey Anuvane wdnnsuaznAnisfiuindsianisiiie
F1p3 WUININSUIMISERNIsuas LI Avnns e dean aaenaun1sUsEdiy nadnsnedany
yesRansiite deuiddensudlutydsauuasdainden lnslasginsdinuuaginufos

Background; significance; definitions; principles and concepts relating
to social enterprise establishment; social enterprise managerial administration process

as well as social impact assessment of social enterprise for social and environmental

resolution by analyzing case study and practicing
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