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Development of a Service Mind Training Curriculum to Enhance

Service Quality in Organizations
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Abstract

This academic article aims to synthesize concepts, principles, and approaches for developing
a service mind training program to enhance service quality in organizations. In the context of rapid
social and economic changes, both public and private organizations face in creasing expectations from
service recipients. This article presents the meaning and importance of service mind, problems and
limitations of organizational service delivery, and relevant theoretical frameworks related to human
resource development, training, and service quality management. Furthermore, it proposes a
systematic approach to developing a service mind training program, including needs assessment,
curriculum design, training implementation, and evaluation. The proposed framework serves as an
academic alternative for organizations seeking to apply service mind training to improve service

quality, customer satisfaction, and long-term organizational sustainability
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