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THE INFLUENCE OF ELECTRONIC SERVICE QUALITY TOWARD
PURCHASE INTENTION OF PLANT PROTEIN VIA E-COMMERCE OF
GENERATION Y CONSUMERS
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Abstract

This study aimed to examine the influence of e-service quality on repurchase intention
toward powdered plant-based protein products purchased through e-commerce platforms among
Generation Y consumers. The sample consisted of 385 Generation Y consumers, born between 1981
and 1996, who had previously purchased powdered plant-based protein products via e-commerce
channels. A questionnaire was employed as the research instrument. Data were analyzed using
descriptive statistics, including frequency, percentage, mean, and standard deviation, as well as

inferential statistics using multiple regression analysis.



The results indicated that the majority of respondents were male, aged 29-44 years, self-
employed, with a monthly income ranging from 10,000 to 60,000 baht, residing in Bangkok, and having
single marital status. The analysis of e-service quality, which comprised efficiency, system availability,
and privacy, revealed that all three dimensions were rated at the highest level. The findings from the
multiple regression analysis demonstrated that e- service quality, including efficiency, system
availability, and privacy, significantly influenced repurchase intention toward powdered plant-based
protein products.

Keywords: Plant-based protein powder, Repurchase intention, Electronic commerce (E-commerce),
Generation Y, Electronic service quality.
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