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Motivational factors and social media influence the digital volunteering
intentions of Generation Z students.Motivational factors
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This research aimed to examine the influence of motivation and social media factors on
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Generation Z students’ intention to participate in digital volunteering. The study employed a
quantitative approach using questionnaires to collect data from 400 undergraduate Generation Z
students in higher education institutions in Thailand. Data were analyzed using descriptive and
inferential statistics. The findings revealed that digital volunteering motivation— self- development,
social connection and sense of belonging, and emotional value—as well as social media factors—
awareness of volunteering information, peer and online network influence, and role model perception
on social media—positively affected students’ intention to engage in digital volunteering. The results
suggest that promoting motivation together with effective use of social media can enhance Generation
Z students’ participation in digital
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