
The impact of brand image on Uniqlo customer loyalty in shandong china 

 

1. Consistency between Title and Objectives 

 The title clearly specifies the investigation of "brand image" on "Uniqlo customer loyalty" 

within the geographical context of "Shandong, China". This aligns perfectly with the stated 

research objective to explore the impact of brand image on customer loyalty for this specific 

brand and region. 

 Suggestion: The alignment is comprehensive and direct. 

2. Comprehensiveness and Clarity of the Abstract 

 The abstract provides a complete summary, including the research rationale, quantitative 

methodology (427 valid questionnaires), independent and dependent variables, key findings 

from the SPSS analysis, and practical insights for the brand . 

 Suggestion: It effectively highlights which specific brand image dimensions (Personality, 

Culture, Characteristics) are significant drivers of loyalty. 

3. Consistency of Problem, Significance, and Objectives 

 The introduction identifies the challenges in China's saturated clothing retail sector, such as 

overcapacity and intense competition . It justifies the study by explaining how brand image acts 

as a strategic differentiator to foster emotional connections and build loyalty in regional markets 

like Shandong . 

 Suggestion: The connection between the industry's "new retail" trend and the specific need 

for localized brand image research is well-argued . 

4. Integration of Concepts, Theories, and Framework 

 The study is grounded in multi-dimensional brand image theory, covering seven key aspects. 

The theoretical framework clearly maps these dimensions (Characteristics, Benefits, Value, 

Culture, Personality, and Customer) to the dependent variable of customer loyalty . 

 Suggestion: The framework is robust and standard for consumer behavior research. 

5. Reliability of Methodology and Procedures 

 A quantitative approach was used with a sample size of 427, adjusted for non-response from 

an initial calculation using the Corcoran formula . Validity was confirmed via IOC analysis (all 

items $\ge 0.67$), and reliability was verified with a high Cronbach's alpha of 0.956 . 



 Suggestion: The systematic data collection through mixed online and offline channels 

ensures a reliable foundation for analysis. 

6. Accuracy and Reliability of Data Analysis and Presentation 

 Multiple Linear Regression (MLR) was performed using SPSS. The study reported critical 

diagnostic metrics: $R^2$ (0.882), a significant F-value (523.769), VIF values (3.775-5.588) to check 

multicollinearity, and a D-W value of 1.976 to confirm no autocorrelation . 

 Suggestion: The reporting of both standardized and non-standardized coefficients adds 

depth to the statistical results. 

7. Interpretation and Conclusion 

 The interpretation identifies that "Culture," "Personality," and "Characteristics" significantly 

boost loyalty, while "Value" and "Benefits" do not. Interestingly, "Culture" was found to have the 

strongest effect. 

 Suggestion: The conclusion accurately differentiates between the cognitive image factors 

that actually drive long-term loyalty in this regional market. 

8. Discussion of Research Results 

 The findings are discussed in relation to prior literature, such as Bitner’s view on physical 

evidence and Signal Theory regarding brand characteristics. 

 Suggestion: The discussion is strong; it could be slightly enhanced by more deeply 

explaining why the Shandong demographic prioritizes culture over functional benefits. 

9. Recommendations and Practical Utility 

 Practical insights are provided, suggesting Uniqlo should enhance brand localization, 

emphasize unique product features, and leverage social responsibility to strengthen regional 

loyalty. 

 Suggestion: The recommendations are actionable and directly derived from the findings that 

cultural identification is a core driver. 

10. Accuracy of Citations and Bibliography 

 References are current, including many sources from 2023 and 2024, reflecting the latest 

retail trends . The in-text citations generally match the reference list. 

 Suggestion: Ensure uniform formatting for all international vs. regional academic journals in 

the bibliography. 


