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Service quality factors that affect the loyalty of customers who use the services of Hatyai

Saha Motor Company Limited (Rattaphum): Literature review
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Abstract

The objective of this research was to develop a research conceptual framework based on a
comprehensive review of relevant literature and prior studies. The sample group consisted of 107 customers
utilizing the services of Hatyai Sahamotor Co., Ltd. (Rattaphum Branch). The data collection instrument was a
questionnaire. Statistical methods employed for data analysis included Mean, Standard Deviation, and Stepwise
Multiple Regression Analysis. The findings revealed a significant relationship between service quality levels and

customer loyalty, which was subsequently used to establish the research conceptual framework.
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