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Factors Influencing the Decision to Rent Dormitories of
Undergraduate Students (Regular Program) in Mueang Songkhla

District, Songkhla Province
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Abstract

The objectives of this study are to (1) to examine the personal factors and (2) to
investigate the influence of marketing mix factors influencing the decision to rent dormitories
among undergraduate students (regular program) at universities in Mueang Songkhla District,
Songkhla Province. The sample consisted of 400 undergraduate students (regular program). Data
were collected using a questionnaire. Statistical methods employed for data analysis included
frequency, percentage, mean, standard deviation, one-way analysis of variance, and multiple
regression analysis

The findings revealed that the majority of respondents were female, studying at Thaksin
University, Songkhla Campus, with a monthly income ranging from 3,000 to 5,000 baht. Overall,
the marketing mix factors were perceived at a highest level. In particular, the factors of location,
service process, physical characteristics, price, personnel, and dormitory characteristics were rated
at the highest level, while the promotion factor was rated at a high level.

The results of hypothesis testing indicated that (1) Personal factors, categorized by
educational institution, influenced the decision to rent dormitories among undergraduate students
(regular program) at universities in Mueang Songkhla District, Songkhla Province. and (2) marketing
mix factors namely dormitory characteristics, location, and promotion had an influence on the
decision to rent dormitories among undergraduate students (regular program) at universities in

Mueang Songkhla District, Songkhla Province, with level of significance of 0.05
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