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Marketing factors and confidence that affect the online shopping behavior of dormitory

students within Thaksin University Songkhla Campus: Literature Review
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Abstract

This research aims to develop conceptual framework of Research in topic to study the marketing mix
factors and trust that influence the online purchasing behavior of students residing in dormitories at Thaksin
University, Songkhla Campus. To this end, the research team conducted a literature review and studied
relevant principles, concepts, and theories from various sources, including academic documents, research
reports, and information network searches. This information was then synthesized and applied to define a

comprehensive and complete research framework based on academic principles.
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