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A comparative study of food purchasing behavior in 7-11 convenience stores among students from theFaculty
of Humanities and Social Sciences, Thaksin University, and students from the Faculty of Humanities and Social
Sciences, Songkhla Rajabhat University : Literature Review
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Abstract

This research aims to develop a conceptual research framework by studying and comparing
perspectives, influencing factors, and food purchasing behaviors at 7-Eleven convenience stores among
undergraduate students from the Faculty of Humanities and Social Sciences at Thaksin University and
Songkhla Rajabhat University. The development of the framework is based on personal factors, such as
gender, age, and expenditure, as well as marketing mix factors (7Ps), including product, price, place,
promotion, people, process, and physical evidence. In addition, the study examines purchasing decision
behaviors of the students.This study is conducted through documentary research by reviewing relevant
literature and previous studies to support the development of the conceptual research framework. Data are
collected from undergraduate students in the Faculty of Humanities and Social Sciences at Thaksin University
and Songkhla Rajabhat University during the period from 8:00 a.m. to 5:00 p.m. The developed conceptual
framework will be used as a guideline for designing research instruments in future studies.
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