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Factors Influencing the Use of Cafeteria Services at

Thaksin University : A Literature review
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Abstract

This study aims to review the literature related to factors affecting the use of cafeteria services
at Thaksin University. The study is based on secondary data, including documents, research studies,
and reliable sources from both domestic and international contexts, in order to analyze concepts,
theories, and related research concerning factors influencing the use of cafeteria services at Thaksin
University. The findings reveal that demographic factors—namely gender, age, educational level, and
incomeas well as service marketing mix factors, including product and service, price, place (distribution
channel), promotion, personnel, service process, and physical evidence, all have an influence on
users’ decisions to utilize cafeteria services.
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