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Choosing to use the Laundromat service Speedy wash & dry
of dormitory students in Thaksin University Songkhla Campus

UNANED

nideadsiifngUsvasdifie 1) Wlednudoyaiugiuvesléuinisiuazaindn Speedy
wash&dry uvinendedindu Ingnweasuan 2.) Wefnwngdnssunislduinisiuazandn Speedy
wash&dry uvinedesinga Isnunawan ngusnegaiildluniside Ao Taavewnluumine de
vinSa Ingunasual dau 291 au Livdeyanuuasuniy adanldlunisiteuszneusioaifids
NITUWLALNITIATIEN VY ARRT RN Han1TITenudn 1) Taduiudiuusesaunianisnannluue
agdu il fundndut Tnsrmedlussduidiudisinniian fdadeegi 4.29 dusia Tnssamoglu
seAuLiusanniian faedvegi 4.30 Muvesmenisdadmielaesmegluseiuiiusinniigs 1
Aadgegi 4.30 Munsdaaiunianisnain laesueglusefuifiudiouniign fanadeed 4.29
pudrdy 2) Jafedurtmuailunislduinmsluudaziu &l duanufuazanudila nesawegly
seRuiusheuniign dAnadued 4.28 funnuidn lnesamegluseiuiiiudioundign ldndved
4.31 fuwgingsu Tnermeglusziuiiumeniniian Janedveyi 4.38 3.) Yadusuamninnisuing
Tuusiazdnu fail fuamnanfiugusssuresnisuims lnesmeglussduiiudeuniian daadeesd 430
shumsmavauassiefliuinis Taeswetlussfuiiusoinniian feaduegi 4.3¢ Fuanuwdiu enuiu
Taglduinns Tnesmeglussiuiiiusoinniign sidiadsegil 4.36 sunmdnwaingdud lnesmoglu
sedufudeniniian feadoegd 4.36 4. Yadedrunrmonelalunisldvinisluusiay du el
Fruaufisnolalunislivinng Tnesweglussdudfiusemniian fanadveyil 4.30 dunnu dilald
vinmst Tassameglusyiuidudenniian feuadeeyd 430

Adfy : SuaaIndn, neinddnly, uminedevinda e nunaaan

o

Abstract

The purpose of this research is to 1.) To study basic information of users of the convenience
store Speedy wash&dry, Thaksin University. Songkhla Campus 2.) To study the behavior of using
the convenience store service Speedy wash&dry, Thaksin University. Songkhla Campus The sample
group used in the research were dormitory students at Thaksin University. Songkhla Campus, 291
people, questionnaire data collected Statistics used in the research include descriptive statistics
and inferential statistical data analysis. The research results found that 1.) Factors in the marketing

mix in each area as follows: Product side Overall, it is at the level of highest agreement. The



average value was 4.29. Overall, the price was at the level of highest agreement, has an average
of 4.30 in terms of distribution channels Overall, it is at the highest level of agreement, has an
average of 4.30 in marketing promotion Overall, it is at the highest level of agreement. The average
value was 4.29, respectively. 2.) Attitude factors in using services in each area as follows: knowledge
and understanding Overall, it is at the level of highest agreement. The average value was 4.28 in
terms of feelings. Overall, it is at the level of highest agreement. The average value was 4.31 in
terms of behavior, overall at the highest level of agreement. The average value was 4.38. 3.)
Factors in service quality in each area as follows: Concreteness of service. Overall, it is at the
highest level of agreement, has an average of 4.34 Response to service users Overall, it is at the
level of highest agreement, had an average of 4.34 in terms of empathy for service users Overall,
it is at the level of highest agreement. The average value was 4.36 in terms of brand image. Overall,
it is at the highest level of agreement. The average value was 4.36. 4.) Factors regarding satisfaction
in using services in each aspect are as follows: Satisfaction in using services Overall, it is at the
highest level of agreement. The average value was 4.30 in terms of intention to use the service

again. Overall, it is at the level of highest agreement, has an average of 4.34

keyword : Laundromat student dormitory in Thaksin University Songkhla Campus
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ANOVA
Sum of Df Mean F Sig.
Squares Square
FENINNGYU 4.635 6 173 2.489 023
Tungu 87.837 283 310
374 92.472 289

A13199 19.1 wansAedslazdulsnvunsgIuvamginssulunisdenldusnisiuazaindn Speedy

wash&dry vesfidamnennlunsgudin 1-4 umningrdeyinBaduwunauang 1neld (F-test) se

One-Way ANOVA

95% Confidence

Interval for Mean

hais N Mean std. Std. Lower Upper
Deviation Error Bound
AMEANWAENS 56 | 4.5067 52170 6792 43707 4.6426
mmsuwamam%uaz 103 | 4.3567 50182 .04945 4.2586 44548
AuAans
AT NRAERNS 51 4.1672 .59540 .08337 3.9998 43347
ALLATYFANEARS LAY 33 | 4.3441 57903 .10080 4.1388
USUI553N9
AnzAaUNISUAIENS 24 | 4.3887 71961 .14689 4.0848 45494
IneSenisTanisiiie 18 | 4.0728 57525 .14689 3.7868 4.3589
A15WRIL (UMDC)
ANYIFYUIUNYIA 2 4.5667 .61283 43333 -.9394 10.0727
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Model Summary

Model R R Square Adjusted R std. Error of
Square
9 the Estimate
1 .878* 172 771 .27154

a. Predictors: (Constant, s2ukUs 1

b. Dependent Variable meandp



ANOVA
Model Sum of Df Mean F Sig.
Squares Square
1 Regression 71.800 71.800 1 71.800 973.805
Residual 21.235 21.235 188 .074
Total 93.035 93.035 289

a. Dependent Variable: meandp

b. Predictors: (Constant), s3uuds 1

Coefficients

Unstandarized standarized

Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 612 118 . 5.180 000
U5 1 844 027 .878 31.206 .000
UMUST 2 .880 .028 .879 31.216 .000
52UuUs 3 .823 .028 .863 28.937 .000

A157197 21 TaTeimanuduiusseninviauaatunisiduinisduauninlunislduinsiunaimanyal
Tunislduimsuagauiianelalunislduinig

91NA15719 Model Summary wu31A1 R Square winfu .878* anudululdvesnisneinsuiiauni
lunslduimsiuanmlunisldusnmstunndnwallunsldvinsuazanuiianelalunslduinig dary
udugTlun1TneIns vt edldnswa 88% duiilndedn 12% nandnswavesiulsou
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Sig. of F =.000 #stiasnin 0.05 Faurimuailumsléuimstuamnmlunisldvinmssunndnuailuns 19
wnsuazanufianelalunislduinig egnafitudfyneadffisesu 0.0591n9379 Coefficients wuinen Sig
oft fmweenin 0.05 lwirualunisldusnmsiuaunnlunslduimsiunndnuailuns Tduimsuasaiy
fanelalunsldusnissegnadiduddymeadafiszsu 0.05 Tnevimuailunislduinis (Beta = .878) (Sig. =
000) fiuaaunmlunislduins+ananuallunislduinig (Beta = .879) (Sig. = .000) fuauitanelalunis

1U3n15 (Beta = .863) (Sig. = .000)
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duNfgny | AuUsdase AUy Hansnagay
AUNAFIY
1 e ngfinssulun1sidenlguinissuasnintn Speedy Uis
wash&dry Uaetidnenniu unINedeinBuIneLun -
AuNFgIY
a9van
2 sEAUTUY ngAnssulunisidanldusnisiuasnindn Speedy RHELY

wash&dry vasiidnvennly uvingrdevindadneun | auufigu
GNUGH

3 DY ngAnssulunisidenldusnisiuasaindn Speedy RHGLY
wash&dry vastidnvennly uvingrdevingadnean | auufigu
GNUGH

q won weAnssulunsidenlduinisiiuasnintn Speedy Uf)as
wash&dry vastidnvennly uyingrdevindadneun | auufigu
GNUGH

5 | musdndue | ngAnssulunisienlduinisiiuazaindn Speedy RHGLY
wash&dry veslidavennlu uninendevingainenen | auukignu
GAUGH

6 ATUTIA ngAnssulunisidenldusnisiuasaindn Speedy RHGLY

wash&dry veslidavennlu uninendevingainenen | auufignu
g9

7 ATUTA ngfinssulunisidenlguinisstuasnintn Speedy RHELY

My |wash&dry vaslidavieninly uaninendevinBaivenn | auufgiu
GAGA

g | muduasu | wgAnssulumsidenlduinisituagaindn Speedy REEEY

saa wash&dry veslidavennly uninendevingainenen | auufignu

GAGH
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31NN1IRANTAATIERTaYan1T3de “Uadelunisifenlduinisiuaznindn Speedy wash&dry
voafidnvennluvinederinga enunasual " Usenauniy LUseU 2 67 Ao JeyannanuaedI
ynna uazadednudstaunensnain (4P) Fedaadesudsienginssulunisidenlivinsiuazain
n Speedy wash&dry vaeidnneinly uminedeindainenasawal lnegidelatiuieivsiena
muamﬁgmmﬁﬁaﬁaﬁ

HANITILATITIAII1REAINSIUT B U UNgAnssulunisidenlduinisiuazaindn Speedy
wash&dry vaelldnnennlunitulan 1-4 unIneraeiingu Inenungswan lngltn1snageu (T-Test)

Tunmua wuln wganssulunisidenlduinissiuagningdn Speedy wash&dry vestidnnennlums

(%
U

FUUN 1-4 WIneaeinsa Inenwaasvailieansneiy

Anounvuasunulukdiazav dwadenisidenldusnisiuazaindn Sededy wash&dry agn4d
HodAgNTzau .05 nanfe AusAuanasnulildimadenisidenlduinisiiudazaindn Speedy
wash&dry

a

Yademanismann (4Ps) demaranisiaenlauinisituazaindn speedy wash&dry ag1siivadnAgyi

o

5¥AU 0.05 namfe Yademeniseain (4Ps) dnasienisidenlduinisiiuazaindn Speedy wash&dry

Hadviudnlszanmanatn daadenintu 4.29 WeRimsansesuud nui sunaegly
sziuiinnan Tasdiaadowiiiy 4.30 ez dusetelneuwuuasununiiuieningafe sithe
LAnITIANEE1TAIY Sosannfe muimsilddenmuruiaUinaihidnivanza fdemnanisdise
Ruilanuvainrang s1a1U3nsgnniuazaindnusinlndifiss uagsiamAusmsiianuvsnzauiu
ANAINLAENITUINNT ((x= 4.21, 4.18, 4.18, 4.14 uay 4.14) ANUE1AU AuYemeNIsIndmiigegiu
seduiunnga Tasfldnadewindy 430 Welnsehilusedednouuuvasuanufiufioinnaafodu
axmndn Speedy wash&dry vhuldusmsiidrananlfuinsfivanzay seweunie aonuiidewosd
daznangn Speedy wash&dry fimnuazaanlunisiaunislulduinig aneluduazaindn Speedy
wash&dry fimsdannsgunsaliedesldsneg Wusu dalu $1uagmn Speedy washa&dry fiviuldunndige
Uvimsinnudaendy uagduazaindn Speedy wash&dry fivinuldusnisifivensaiivane ( x= 4.35,
4.34, 4.30, 4.28 way 4.27) AMUA6U LLaséﬁmmiﬁqLa%zmwmmamagﬂmzé’uﬁmnqm Tnedl Aad
windu 4.29 flednsziiunededmeunuuaeunmiiiusouinande nsliuinasluds nasedld
U3mandausn uaznisansIAAIUININTunstaaan 00:00-23:59 u. sedaENAD N3 Uszynduiusa
nsudslusTuduliigndmsiu msdpsilusluduiimedmsugldusnsidulsed wu Tas avauudy way
ffneAudSnlud® wu thendnd theufuis ( x= 4.33, 433, 4.27, 4.25 uae 4.22) i



Haduiuiimualunislduinng definnsansiedmuuds wuin duanuduazanuitilasgly
seiuTiinngn Tnedanadoniiiy 4.28 Welnneidunetegpouluuasunadiiumenngade vinu
ns1uiannuLAneTERIenIsEndnTlUR un1sEn/euinaniuasaangn Speedy wash&dry wagvinu
Sazdnlalunislduinamuduidy sesaanie vnudilafidiunounasiimsldiuvonnioesin/oudn
neluiruagaingdn Speedy wash&dry iunsiuiangnistdusnisateluiiuasaindn Speedy
wash&dry Uagvinumstudesmanisanaefugliuinig (x= 4.33, 4.33, 4.30, 4.25 uag 4.22) MUa16U
funnuidneglusziuiiuingn lnedanadewiniu 4.31 Welnseidunededney wuuasunuiiiy
feungafe Mudeiuinsluiuaunsaneuaussnnudeanisvesiuldnsudu sesasnfe v
densdn/euiniisuayeindn Speedy wash&dry HPRHTGR vhudeinsdn/eu il uazaindn
Speedy wash&dry Frgliinuusendanaty vhudenudetulussuuanulasnds vesduasaindn
Speedy wash&dry uazviuideinnsdn/evinfisuasmndnidodideme (_x= 4.37, 4.36, 4.34, 4.26
uay 4.25) mud iy uazsnungnssuegluseduinngns lnedaedswiiiy 4.38 Welnszilusede
fneunuuasuaniiufiemnnanfe vnufiszaunisaliferdumsliduinisiu avmndnindeu uazyana
Tnatansonseuasiluszaunisallunislduinisituaznindn Speedy wash&dry sovasuiae viauld
U3ms¥uayaIndn Speedy wash&dry Jesninduasandnuusuddu iuveufivglduinisiuazain
Fnunninfudneviarall wagviulduinisiuazaandnidulsesn (x= 4.42, 4.2, 4.36, 4.36 uaz
4.36) MUaWY

Padesnunuainmsiing Wefimsansiesuudy wui suanudususssuvesnisuiniser
Tuseduiunga Tnefidadonindu .34 Welinsesidunedegneuuuvasunuiiiusengade
UsIBINATRIILLarAIS e Auazainateludiu wu Ml tise Buwedide a9 sesaunfe
gunsal 1n3esdndn/euin danwuaiouavegluanimndesliuinig anuagmnsamdalunisléuing
wnesini/outliildaunmindeme wazuinailuinsamndenaidildau ( x= 4.37, 4.36,
4.35, 4.35 uay 4.29) muddu fMunisrevaussrelltuinseglusziuiininagn Tnefldade iy
4.30 dledsgiidunededreunuvaeunuiiudisungafe fnsudsneasiBendunouluns 19
Uimsliurvinuegnegnies sesasnde wmsnisarmdasafovesiuidufivensuresitu inasgiu ms
U3nsesduayandn Speedy wash&dry Wuflseusuvesviny vimiﬁnﬁukﬂumﬂium'%m'ﬁ%“'m dnIn
¥n Speedy wash&dry LLas%umauiumiU%miﬁmG]ﬁmmgﬂéfathﬁmwam ﬁ?ﬁ%ﬂ?ﬁlaagﬁ 4.32 (_x=
4.39, 4.38, 4.35, 4.33 uaz 4.32) mudiu fuanuiueniiulaglivinisegluszfuiiungs Tned
Aadswiiy 4.36 Wellaszidusiededneuuuvasuauiiusiiemngafie $1uazaindn Speedy
wash&dry @1u15aneuaueInNfeIn1svevituliidueg19d sosasuiie S1uagnIndn Speedy
wash&dry @11150Usendaar/a1ldinelunisdnianiinisdnuuuiialy $ruazaindn Speedy
wash&dry Arilsfisnruvasadelunislduinisvesiiu S1uagaindn Speedy wash&dry fin1sgua
pzﬂ#’fu'%miLﬁaLﬁﬂﬁ@%ﬁizuiwamwwu%ﬂwa wazduazaIngn Speedy wash&dry @11150ROUEUDIAINM
aoan1svesuladuegsd ( x= 4.41, 4.38, 4.38, 4.32 uag 4.31) MUAIAU LAHIUNNENYAINT



auegluseiuiiuings Tnedidnadewintu 4.36 ielnseidunedenounuuasunuiiumenngs
fio yudaniinsduiiuagaindn Speedy wash&dry viudenlifnanmuazanuundefioniuile
Wisuiieufunsidudidu sesasunfe ns13ud speed wash&dry @u15aansiléing Mu3aNIINT
duiduazaindn Speedy wash&dry fiviudenleliineiiindome viusdnlilauazidetolunnnm
YOILUSUAZTuAEAINTn Speedy wash&dry Hu wazns1dud1duaznandn Speed wash&dry
famdnualfilumemiliuing (x= 439, 4.38, 4.37, 4.37 uay 4.32) suadu

Yasedunnufianelalunisléuinng Sanadewindu 4.30 WeRnsansieduuds wuin du
audslalduinisdnegluseduiininan Tasfanadomindu 4.34 Wolinsehibusetednoy
wuuasuaiiudeungade mnvudeanisdn/euinluaddeluviiuazidenliuinisainiuaznindn
Speedy wash&dry s89a3u1fe ulianuiianelasenislduinisiiuazaindn Speedy wash&dry
unnIUsUREY vhudinnuddaiieznduunldusnsiuazaindn Speedy wash&dry Snasiluauan
4.34 inuaznauunliuinisitugzaangn Speedy wash&dry Mnudiagainauunlguinisanituazaan
¥n Speedy wash&dry ﬁﬂﬁmﬂ'ﬁwﬁﬁmﬁmsﬁqﬁu ( x= 4.38, 4.36, 4.34, 4.33 WAz 4.32) AIUAIGU
Wesnidadudiudiutssaunianisnain (4P) fdwmanenisidenlduinisduazaindn speedy
wash&dry Fawan1sdnwaenndosiv
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