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Choosing to use the Laundromat service Speedy wash & dry
of dormitory students in Thaksin University Songkhla Campus
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Abstract

The purpose of this research is ¢ 1;)"?3 study basic information of users of the convenience
store Speedy wash&dry, Thaksin University, Songkhla Campus 2 fgstudy the behavior of using
the convenience store service Speedy wash&dry, Thaksin University,. Songkhla Campus The sample
group used in the research were dormitory students at Thaksin University. Songkhla Campusg 291
people, questionnaire data collectedgStatistics used in the research include descriptive statistics
and inferential statistical data analysis. The research results found thatf]z) Factors in the marketing

mix in each area as follows: Product side Overall, it is at the level of highest agreement. The
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average value was 4.29. Overall, the price was at the level of highest agreement, fias an average
of 4.30 in terms of distribution channelsqOverall, it is at the highest level of agreemenpﬁgs an
average of 4.30 in marketing promotionOverall, it is at the highest level of agreement. The average
value was 4.29, respectively. 2.) Attitude factors in using services in each area‘a?%ottovvs: knowledge
and understanding Overall, it is at the level of highest agreement. The average value was 4.28 in
terms of feelings. Overall, it is at the level of highest agreement. The average value was 4.31 in
terms of hi\k/l.?r’ overall at the highes&fvel of agreement. The average value was 4.38. 3.)
Factors 4 servicé’ quality in each area*as follows: Concreteness of service. Overall, it is at the
highest level of agreement, has an average of 4.34 Rr’éim.nc?to service users#Overall, it is at the
level of highest agreement, had an average of 4.34 in terms of empathy for service users Pverall,
it is at the level of highest agreement. The average value was 4.36 in terms of brand image. Overall,
it is at the highest level of agreement. The average value was 4.36. 4.) Factors regarding satisfaction
in using services in each aspect are as follows: Satisfaction m‘usmg services Overall, it is at the
highest level of agreement. The average value was 4.30 in terms of intention to use the service

again. Overall, it is at the level of highest agreement, has an average of 4.34
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