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Abstract

The study of Media exposure and behavior that affect the use of the TikTok application by the Generation
Z group. This time, the researcher reviewed the literature related to media exposure and behavior that
affects. Taking advantage of the TikTok application of the Generation Z group, the steps in the literature
review were determined in 3 steps: 1) related theoretical concepts to define the variable framework used
in the study, 2) research related to the relationship between Exposure to the TikTok application,
utilization and satisfaction of Gen Z. 3) Components of study variables that lead to the creation of the
conceptual framework. The results of this study resulted in a conceptual framework consisting of two
primary variables: 1) exposure to the TikTok application, which has elements of choosing to be open to or
interested in, choosing to perceive and interpret, choosing to remember, 2) choosing behavior Using the
TikTok application has elements such as duration of use, satisfaction, and quality of the TikTok
application (TikTok). Dependent variables: Utilizing the TikTok application has elements such as
satisfaction. Think about emotions Personal needs, social needs, the need to escape from the real world

for a while. The conceptual framework obtained this time will be further studied with empirical data.
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