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Social Responsibility of Cattle Farming Entrepreneurs : Case Study

Khlong Hoi Khong District Songkhla Province
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Abstract

This research aims to study the general situation of cattle farming and the social responsibility of
cattle farming entrepreneurs in Khlong Hoi Khong District, Songkhla Province. It is a qualitative research
utilizing phenomenological concepts that seek knowledge from reality and interpretive research processes.
The main data providers are farmers engaged in cattle farming in Khlong Hoi Khong District, Songkhla
Province. The primary data providers, selected through purposive sampling, consist of 13 participants. The
research tools include semi-structured interviews, in-depth interviews, and thematic analysis. The results of
the data analysis reveal that cattle farming entrepreneurs, in general, spend most of their time engaging in
cattle farming activities. They find joy in participating in local and regional cattle competitions, considering

it a fulfilling aspect of their profession. Additionally, they live harmoniously within their communities, leading
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a lifestyle driven by passion and love for their occupation. Regarding social responsibility in cattle farming,
it is characterized by connections to various crucial aspects, including ethical responsibility, transparency,
respect for benefits, labor, environmental considerations, fairness, and community involvement and
development. Social responsibility in cattle farming not only contributes to the sustainability of the business

but also fosters long-term trust from society and the community.

Keyword: Social Responsibility, Business Owner, Cattle Farming



