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Abstract

This research aimed to study the personal factors affecting students’ loyalty of
accommodation renting and to study marketing mix factors affecting students’ loyalty of
accommodation renting in faculty of Management Sciences, Songkhla Rajabhat University. This
quantitative research used the online questionnaires as a tool for data collection.
487 students’ samples of the faculty of Management Sciences, Songkhla Rajabhat University
rented off-campus accommodations. The data analysis statistics were frequency, percentage,

average, standard deviation, independent sample T-Test, and analysis of Variance (ANOVA).
The research resulted that the demographic factor affecting students’ loyalty of
accommodation renting were age, level class and academic major were not different, but
gender and monthly incomes were different. The student’s opinion of overall marketing mix
factors are on average (4.115), Standard Deviation (0.490), the students’ opinion of
accommodation renting on average (4.005) and standard deviation (0.749). Therefore, the
result of this study can be applied to develop and improve the marketing processes on the

loyalty for the accommodation renting.
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