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An Analysis of English-Thai Translation Techniques:
The Case Study of Inspirational Videos of the Voice Teams
“In-si Official” and “Spark Mind”

Farida Kittiwirote! Salwati Suden? Alfayulaisah Dasami’

Abstract

This qualitative research is aimed to analyze translation techniques used in inspirational
videos by Insi Official and Spark Mild voice teams that become very well-known and popular in
Youtube and to be the guideline for students and people who are interested in translation.
The samples are 14 sets of videos; 7 sets for Insi Official and 7 sets for Spark Mild using the data
recording form as a tool. The result showed that Literal translation technique is mostly used in
inspirational videos for both teams. In addition, Antonym as well as Specific to Generic are translation
techniques that least used by Insi Official. Meanwhile, Specific to Generic is a translation technique that
least used by Spark Mild voice team. The study represents the trend of translation techniques used in
inspirational videos.
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