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Abstract

Purpose of this study was to examine the influence of service quality on the tourists
satisfaction of Thai Seafood restaurant in Samila Beach located in Songkhla province.

For that matter, the respondent for this study were the tourists who used the service at
the aforementioned restaurant in Samila Beach, Songkhla province. Four hundred (400)
respondents were selected by convenience sampling in the data collection phase executed
during May - July 2020. Descriptive statistical analysis was performed to obtain the
percentage, average score and standard deviation. In addition, inferential statistical analysis
was performed applying multiple regression analysis to examine the relationship between the
dependent and independent variables of the study. The result of the study showed that
majority of the samples were female, and had the age range between 30-39 years with the
educational level of bachelor’s degree. They worked as a private firm employees and earned
between 15,000 — 20,000 bath per month on average. The respondents option toward the
overall tourist satisfaction was shown at the ‘satisfied’” level. In terms of service quality, the
respondents had the level of satisfaction in service quality with a statistically significant
difference at the 0.05 level. Following are the values along with the factors : Tangibles (B =
0.453), Empathy (ﬁ = 0.241), responsiveness (B = 0.105), Assurance (B = 0.100) and Reliability

(B = 0.080) respectively objectivity of the respective services, resulting every variable

influences satisfaction.
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