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Language Strategies Used in the Presentation of Generation Z Students’

Self-Identity: A Case Study of the “I, Myself” Assignment
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Abstract

This essay aims to examine the self-identities constructed by Generation Z students
and to analyze the language strategies used to represent such identities. This research focuses
on the ‘I, Myself” assignment completed by King Mongkut’s University of Technology
Thonburi students who studied in Thai Language courses in the academic year 2020 using
online dashboard, Padlet. The study revealed that there are seven language strategies used
to construct students’ self-identity: borrowed words/jargon, verbs of feeling, slang words,
aliases, figures of speech, storytelling, and conditional sentences. The students’ self-identities
represented by these language strategies include: 1) I'm a talented person, 2) I’'m an
extroverted person, 3) I’m an introverted person, 4) I’'m a complex (ambivert) person, 5) I’'m

an abnormal person, and 6) I’'m a bad person.
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