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Factors Influencing to Student’s Decision Worthiness of Accommodation Renting, Faculty of Management Sciences, Songkhla Rajabhat University
Prasit Rungruang1*, Jarinee Theancharoen2 and Sirichanok Intasuwan3 Siriwan Laksanawong4
Abstract
The research objective was to study factors influencing to student’s decision worthiness of accommodation renting, faculty of Management Sciences, Songkhla Rajabhat University by online questionnaires as a tool for data collection. The research sample was 513 students in the faculty of Management Science, Songkhla Rajabhat University, selected by purposive sampling method. The analysis statistics were frequency, percentage, average, standard deviation, correlation analysis and multiple regression analysis. The research results found that marketing mix factors which comprised of process (β=0.173, p=0.01), price (β=0.135, p=0.01), promotion (β=0.102, p=0.01), service quality (β=0.101, p=0.05), staff (β=0.093, p=0.05), types of accommodation (β=0.092, p=0.05), and physical environment (β=0.091, p=0.05) had a positive correlation and influence to the worthiness of rental decision for accommodation. Therefore, the research results can be used for the guidance to entrepreneurs for improving efficiency and better meet customer needs.

Keywords: Marketing Mix, Worthiness, Accommodation
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