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Banana product development and marketing channels for modern consumers
Ban Huai Phak Kut Community Enterprise Group, Village No. 8,

Chiang Klom Sub-district, Pak Chom District, Loei Province
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)Abstracﬁ

The development of banana products and marketing channels for modern consumers is a
project that supports the product and packaging development of Ban Huai Phak Kut
community enterprises. The objective is to expand knowledge of entrepreneurs in Ban Huai
Phak Kut community enterprise. To have knowledge and understanding of the importance of
creating products that meet the needs of consumers in the target market. While the
products are able to maintain local identity and have a market acceptable standard To
promote economic value through unique product or product packaging According to the

needs of consumers both in the area and outside the area

The results of the study showed that the development of banana products and marketing
channels for modern consumers. Is the preparation of products and public relations media
that show the strengths of the enterprise group Because the appearance is not developed
that is attractive and there is no publicity to promote the benefits to become a trend that
can add a lot of market value. In addition, most of the entrepreneurs lack product
manufacturing processes that need to study the needs of consumers and their popularity. As
a result, the product was unable to develop into a famous souvenir that generates income
for entrepreneurs and communities widely, and in the area of Ban Huai Pak Kut, Chiang Klom
Sub-district, Pak Chom District, Loei Province is a village with products Is a local product

such as bananas, which are widely grown Resulting in a large amount of production each
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year And with bananas as a fruit that in addition to eating fresh fruit Can be processed in a
variety of ways Causing the occupation group in Ban Huai Phak Kut to become interested in
product processing In order to increase the chances of buying products for consumers
Examples of the existing community products are: Guan Bananas, Baked Bananas, Butter
Bananas, Sun-Dried Bananas. The researcher then figured out how to develop a product
from bananas and a marketing channel by creating a new product called Banana Two Tone
Banana. Guantawake Banana has designed a new packaging that is interesting to meet the
needs of consumers. The whole grain banana is a combination of various grains and
bananas. Meets the needs of those who love it. It is unique and has created a Facebook
page for the Ban Huai Phak Kut community enterprise. The results obtained from the study
are There are new products that are interesting to meet the needs of consumers such as
people who love health. The elderly and the general population using questionnaires in the
consumer survey. Yes, uniquely designed packaging can be commercially produced and
sold. Create a Facebook page for community enterprises so that consumers can see

products and order as souvenirs. It is a gift basket for every occasion.

fné’nmmaxmqwa

{Wﬁaﬁmﬁu [T4]: {NN7819B99 13 TINNT

aa

Fainvessumiludagiiuasiouliifuiuiadumduey v Ussnd Tausssy uay
wAnAusvosdy uindndusiviosdudlug fafinszuiunsnisndaliifuuinsgiunas lidud
unsnatewiiiaag esanliiliiunsiaunsudnvalifinnuaulanaslifnsussunduiug
weunsauUszloniliiandunssuamiuiosuansafiuyasmansaalduntn wenaini

fuszneumsdiulvgidivinnisnssuiunisnisnindumndesiinynnudenisveuslnauas Ay

=

fruvesnguiuslaadie Juvhlindadusddiaunsoiaunluveshinuesiissdniidivodswuain

elaliunguszneunisuasguvuliognninming

o te

dmfundndannlasunisimunlfiauiiaulaiiiugudnvalauaisny naeaau

=

assaUseleilunsldaes sav @ auausaldududivesinvesiisednlatnuas widsldaunse

nanv1eludanndudld dymdlvgdunszennisiaundindndue ussadue naenauns

I3

lawanvsemnduiusnianudennaewaiionu siuteeadunsgldlaiinisiwsgvinainney 34

P
v ¢

linguiuslnalidinanuesnassdeduminilundndosifitutevesunaziosduiy



Tuwaituiituiedng suaifenay suaeuiney Swimas Wunythuiiinanandu
dudwiosiiu ouA nére FsnsUgnegrsunsuans vilvtnandnduuannluagd uassondrodu
waliffiuenainfulsenusaanud annsadianuussuldedimainuans silsagtunguendnly
Srusingaiaamaulalunisulssudud Weifialenialunisidentedudunguslan
Tagsogradudynauiifog a Jaqdu ldud ndreniu ndrveuius ndrennainndaaending
uazdun

Welunsduaiunsianndndasiuazussydasivesusznounmsnguiamiagusutiu
vhoinga lunguaufomnsiu wazayulng Taowunuddyiimnumanzauvosussyiae o1
nsfiusnw niseenwuu Wiflendnuel awnsondauazvielaludomnded afreamuduudls

anusondatulalunatnagredidu Jadumstunisaiiulasainisiauindnsusiiodiudnanins

=y

a v v & & & - S S N 0% v a
guandunsdnidduiunuazusnivui L‘Wi’)L‘Uuﬂ']iw\llliﬂﬂ']ﬁiﬁHﬂizﬂauﬂqilﬂﬂsﬁaﬂwqﬂﬁ]ﬁqﬂw

U

PANNNANLUINTITU

Inguszeed
Wesegonimuesimiuivesnguiamiayusutuieings Tifleuieudilouasii
fanuddyomisiamunndndasiinsnuanudesnisvesuilaalunanaimne
deatualiiiayadmaasugiamesuiuundndasivioussyiusivesdudiifiendnuel
wagmoUALBIAMFINMTTasUlnAsluiiuTuas uaniiud
Uszlewiliimadnaslésu
aunsadegeniauIaANivesnguia vy it wieinge Wdenuianudilauas
Lﬁuﬁammﬁwﬁ’mmaamiﬁwmwamﬁmsfn‘fimammmmﬁaamsman@ufﬂﬂﬂiummmu’]mma Tngil
duidiminsnasdndnualvostuidauasimumanuaosuduideimsvemain
annsaaduayuliAnyasimaasygiomesuiuunandueivg oussyAusivesdudiig
wndnval uaznevauasauFIIvesuIlnailuiuiinazuoniiui
ansaasuainanuduuddiiunguiamistuiiednge Tunisiaunduiuazuss

Auailvfinnnn 1noUausInUfeINITVInNaIn
YBULYANTANEN

1. 90ULIARULLENN

P
o

msfinwaselijsdnynsiausdniunianndsuagtemmamsnandmsuduiinagalviliun

nauiamigurutuednga vyn 8 a.ideinau o.Unvu L.y

2.nfju€|":aai'm {Wﬁaﬁmﬁu [T5]: nquivang / §lidayanan




v ' '
[ ' a q

naudegslun1sAnwasslifenguiamisgusuinuiednge vytmiednneamyi

3

aulaluSewamsnaunandaeivg $1uu 13 Ay
msadiunside
1.U521ANU09n15798

M339eAsatllYseieuideennnn (Qualitative Approach) Usenausie 3 fnu
LenuAsugia > finnisadneeu af19o1dn aiaselalildamnanguyuiuenniu 3uds
a a o = o oS v ~ A X o oa .. A XA

dunBniinsantuiindnd Suane — wellies WnAu dndaniw (Productivity) Misduw/AJsunamsune
Wity eliiudu/ansuu

2 fudspuuazyury > Malidusinveseuluguyy nstiemdeiienaiu nsdnaiannns
~ 3 ~ Ao daf
wieUsglaviiyuu WeRmAMTInnRTY

3.MuANEBY > gawinnsteus danudila asswinluaudidny wagamnsaly

ﬁﬂsiasaﬂaaﬁmmil,mléﬂ

}z.na‘:m’]wmﬂ‘

v
[

mMITeAsll

o

"MyReamzngiaviagusutunedinge vyn 8 aideinay a.Uny

.88 Tnenguidelaniiiuniseil
2.1Usz9n9

Usgnsildlunis@inulaun aundnngaulamiayusuiiumeingn v 8 a.ides
nax .0 nuu 2.4 MaulaFesesnisimuwdndue 919U 15 Ay
2.2NgUAIDENN

naudegnldlunisinwasell fie auBnnguisuiagusuiiuiedngn vy 8

%a.l,%mnau 2.Unwy 2188 NaulaEesveInSNRILINANN 9

Tidenaiu [T6]: Arsliagluaauianisinm lusu “savian

5 & N
ATULUB NN

ideAaiu [T7]: Faulfaenadasiuuwanianisaifiunig

LA

[m%ﬁmﬁu [T8]: AasiiniTes whasile AiMslnaziidasya

|

’a;ﬂwamﬁ{fa‘

WidfeRaniu [T9]: aguualisanndeeiudnglszace

—

)

1l I

MTeAsIlaUInsimwNEnsarasladndndaslnindanunhaulanevausiseninudenis

| v o

vosguslaaunguauinguan nquiaerguazaumillaglduuvgeuaslunisdrnaguilan la
usTgdainiiniseenuuulviliendnualanansandauazvielihudondyd dnigemiunanedn
TWiunguianuiagusuiieliguilaraunsanuiivduiuwasasduiiuiluveshn Wunsudwed

sednlaluynlona



AMNANTHUUNEN TN




=

<

q

29

D2

"Uﬁ‘m’]‘léﬂi‘n‘ _— [1ﬁﬁaﬁmﬁu [T10]: l¥8sasluilandas

NFURAWITINANITAN. (2554). MIVNURUNAENSTINAYNYU. NTUNN : drinfisiufiou.
o £ : : o o £
MIENG uninas. (2542). Msfidiusuvasuszrrvulumswaun. njavms : Analani

AU






