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Adaption of Entrepreneurs during Coronavirus Disease 2019 (COVID-19) pandemic:

A Case Study of Kim Yong Market, Hat Yai District, Songkhla Province
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Abstract

This study was purposed to investigate problems and adaptation ways of
entrepreneurs at Kim Yong Market, Hat Yai District, Songkhla Province during Coronavirus
Disease 2019 (COVID-19) pandemic. Qualitative method was conducted to collect the
data from 162 entrepreneurs through a questionnaire. The statistics used in this research
was frequency, percentage, mean, and standard deviation.

The findings showed that the problems of entrepreneurs’ adaptation were
generally at a high level. It was found that the problem of customer focused was at the
highest level. In details, the loyalty to customers was the most found in this main
problem. The second most found main problem was product differentiation. Thai is, there
were no attractive products when compared to the other similar shops. The third most
found problem was distribution channels. It was found that after customers place orders
online, there were some mistakes of delivering goods to the customers’ addresses. In
addition, the adaptation ways of the entrepreneurs was on the whole at a very high level.
It was found in the details that, the most adaptation way was customer services:
willingness and enthusiasm to serve customers. The second most adaptation way was
customer focused: creating impression to customers. The third most adaptation way was
product differentiation: sufficient products for customer needs.

Keywords: adaptation, adaptation of entrepreneurs, adaptation ways
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