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Banana product development and marketing channels for modern consumers
Ban Huai Phak Kut Community Enterprise Group, Village No. 8,

Chiang Klom Sub-district, Pak Chom District, Loei Province
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Abstract

The development of banana products and marketing channels for modern consumers
is a project that supports the development of products and packaging of the entrepreneurs
of the Ban Huai Phak Kut Community Enterprise Group. The objective is to further develop

the body of knowledge. Understanding the importance of creating products that meet the
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needs of consumers in the target market The products retain their local identity and are
accepted by the market standard. To support economic value through unique product form
or packaging Population used in the study This was a group of 15 agricultural housewives at
Ban Huai Phak Kut. Must be a group registered as a community enterprise Collecting data by

interviewing Participatory observations, group discussions

The results showed that the development of banana products and marketing channels
for modern consumers is to produce products and public relations media that show the
strengths of the enterprise group because the appearance has not been developed In addition,
most entrepreneurs lack the production process of products that need to study the needs of
consumers and the popularity of consumer groups. Community products that are currently
available include stir-fried bananas, butter-baked bananas, and sun-dried bananas. The
researcher therefore found a way to develop banana products and marketing channels by

creating a new product called Banana Banana Two Tone.
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