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Banana product development and marketing channels for modern consumers
Ban Huai Phak Kut Community Enterprise Group, Village No. 8,

Chiang Klom Sub-district, Pak Chom District, Loei Province
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Abstract

The development of banana products and marketing channels for modern consumers is a
project that supports the product and packaging development of Ban Huai Phak Kut
community enterprises. The objective is to expand knowledge of entrepreneurs in Ban Huai
Phak Kut community enterprise. To have knowledge and understanding of the importance of
creating products that meet the needs of consumers in the target market. While the products
are able to maintain local identity and have a market acceptable standard To promote
economic value through unique product or product packaging According to the needs of

consumers both in the area and outside the area

The results of the study showed that the development of banana products and marketing
channels for modern consumers. Is the preparation of products and public relations media
that show the strengths of the enterprise group Because the appearance is not developed
that is attractive and there is no publicity to promote the benefits to become a trend that
can add a lot of market value. In addition, most of the entrepreneurs lack product
manufacturing processes that need to study the needs of consumers and their popularity. As
a result, the product was unable to develop into a famous souvenir that generates income
for entrepreneurs and communities widely, and in the area of Ban Huai Pak Kut, Chiang Klom
Sub-district, Pak Chom District, Loei Province is a village with products Is a local product such
as bananas, which are widely grown Resulting in a large amount of production each year And
with bananas as a fruit that in addition to eating fresh fruit Can be processed in a variety of
ways Causing the occupation group in Ban Huai Phak Kut to become interested in product
processing In order to increase the chances of buying products for consumers Examples of the
existing community products are: Guan Bananas, Baked Bananas, Butter Bananas, Sun-Dried
Bananas. The researcher then figured out how to develop a product from bananas and a
marketing channel by creating a new product called Banana Two Tone Banana. Guantawake
Banana has designed a new packaging that is interesting to meet the needs of consumers. The
whole grain banana is a combination of various grains and bananas. Meets the needs of those

who love it. It is unique and has created a Facebook page for the Ban Huai Phak Kut community



enterprise. The results obtained from the study are There are new products that are interesting
to meet the needs of consumers such as people who love health. The elderly and the general
population using questionnaires in the consumer survey. Yes, uniquely designed packaging can
be commercially produced and sold. Create a Facebook page for community enterprises so

that consumers can see products and order as souvenirs. It is a gift basket for every occasion.
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